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SEMESTER — I- ADVANCED BUSINESS STATISTICS - PCM 701Q

OBJECTIVE :
To apply statistical techniques for interpreting and drawing conclusion for business problems.

Unit-1 [18 Hrs] ®
Correlation and regressions -Partial correlation-partial correlation coefficien

Partial correlation in case of four variables- Multiple correl io@ iple
regression. \
Unit-2 ; } 8 Hrs]
Theory of probability rules - Baye's theorem-Proba istribution -

Characteristics and application of Binomial ,poisson and nor tribution.

Unit-3 [18 Hrs]
Sampling-Sampling methods -sampling error and standard error-relationship
between sample size and standard error.Testi &)thesis testing of mean and
proportions -large and small samples-Z test t test.

Unit-4 \ [18 Hrs]
Chi square distribution - characteristi application - test of goodness of fit and

test of independence - Test ofcomity.
Unit-5 [18 Hrs]
F distribution - testin\q§ 19@' of population variances-Analysis of variance -one

way and two way classification.

REFERENCE B
S.C. Gupt apoor. Fundamentals of Mathematical Statisctics.
2. S.C.Gupt K. Kapoor. Fundamentals of Applied Statistics.
3. S tag & Sons. S.P Gupta. 2000. Statistical methods, New Delhi:
4. D&

sons

eti and V K Kapoor, Business statistics , New Delhi: sultan chand and
c J.K. Sharma ,Business Statistics. pearson Education

=

D Joseph Anbarasu. Business statistics and operations research.Lintech press
Trich.
7. Richard I Levin and David S. Rubit, 2002. Statistics for management. (Seventh ed.)
pearson education. New Delhi:
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SEMESTER - I- MARKETING MANAGEMENT -PCM702S

Unit-1 [18 Hrs]
Introduction:Concept, nature, scope and importance of marketing concept and
company orientation towards marketing, market segmentation and targeting,
marketing environment- macro and micro components and their impact
marketing decisions. The role of marketing in the rapidly changing Global econom
Unit-2
Marketing Mix Concept and its components. Extended 3 P’s of Marketi
Their role in marketing, training and development of employees. ?o

customer satisfaction -Handling complaints effectively. Physical E
importance of physical evidence in understanding products /s
0 Hrs]

Unit-3
Marketing Strategy - Product, Price, Place, Promotion and cess Strategies. New
Product Development Strategy, Failure of a new ct, Product Life cycle

Strategies. Q \
Unit-4 [18 Hrs]

Marketing information system and mark esearch - Concept and components of
a Marketing Information System - ing Research - Meaning and Scope -
marketing research procedure - d techniques of Marketing Research -

Management use of Marketi earch - Social responsibility of marketing
organizations.

- Nature&

Unit-5 N\ [18 Hrs]

Issues and develo s in marketing - Social, ethical and legal aspects of
Marketing; International ‘Marketing; Green marketing, viral marketing. Cyber
Marketing; Rela ip Marketing, Tele Marketing, E-Marketing, Services
Marketing , R keting and Recent innovations in modern Marketing( only
concepts).

@
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TEXT BOOKS:

1.

Dr.C.B. Gupta and Dr. N. Rajan Nair.2005. Marketing Management.( 7t ed.) New
Delhi: S. Chand & sons.

2. S.A.Sherlakar. Marketing Management. (12thed.) New Delhi: Himalaya Publishing
House. g‘

3. RajanSaxena. 2008. Marketing Management. (6% reprint ) New Delhi: T
McGrew Hill Publishing Company Ltd. Q}

4. V.S.Ramaswamy and S.Namakumari. 1994. Marketing ManagenN 4 -
Reprinted. Chennai-41: MACMILLAN INDIA LTD.

5. R.S.N.Pillai&Bagavathi. 2004. Modern Marketing. (3 revise ew Delhi:
S.Chand&sons. 6

REFERENCE BOOKS:

1. Dr. R.L.Varshney&Dr.S.L.Gupta. 2004. Marketing Management. (34 revised ed.)
New Delhi: S.Chand&sons.

2. Philip Kotler and Gary Armstrong. 2005. Principles of Marketing. (11t Ed. - 12th
ed.) New Delhi: Pearson Prentice Hall of

3. Stanton William, Charles Futrell, 1987. F entals of Modern Marketing. New

Delhi: Tata McGrew - Hill Publisl@ td.
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SEMESTER - I- HUMAN RESOURCES MANAGEMENT -PCM703S

Unit-1 [18 Hrs]

Human Resource Management — Nature - Function and Objectives - HRM models -
The Fombrun, Tichy and Devanna Model - The Harvard Model - The Guest Model -
The Warwick Model - Role of HR Managers - Nature of Strategic HRM.

Unit-2 [18 H
Human Resource Planning - Nature - Factor Affecting HRP - Planni gg -
Environmental Scanning - Organisational Objectives & Policies\ eeds
forecast - H.R. Programming - H.R.P. Implementation - Control«an ation of
Programme - Perquisites for Successful HRP - Barriers to HRP.
Unit-3 [18 Hrs]

Job Analysis - Nature - Process - Strategic Choices -Job Speci %u on - Job Design -
Job Design Approaches - Job Rotation - Job Engineering.— nlargement - Job
Enrichment - Socio-technical Systems - Factors affect< g Job Design.

Unit-4 [18 Hrs]
Recruiting Human Resources —Nature Importance - Process - Selecting -Training &

Development - Process - Career Develop Iﬂ:iatives - Career Planning
workshops - Career Counseling - Mentorin% aticals - Personal Development

Plans (PDP’s) - Career workbooks. Q
Unit-5 \ [18 Hrs]

Managing Ethical Issues In HRM - Source - Ethical Dimension - Managing
Ethics - Human Resource Info at@rstem - Objectives - Functions - Designing.
TEXT BOOKS: QJ
1. K. Aswathappa - 2008..Human Resource Management - (Fourth Edition,) New
Delhi: Tata McGraw\i%lishing Company Ltd.
man Resource Management - (5t Ed.) New Delhi:Sultan

2. L.M. Prasad-20
Chand & Sons.
3. BiswanathGho 0.Human Resource Development & Management. 1st Edition,

Chennai. Vikas Publishing House Pvt. Ltd.
4. Mirza. S.Sai in. 1998. Human Resource Management. (5thed.) New Delhi: Tata
cG ublishing Company Ltd.
5. P. B.B. Tandon -2001, Human Resource Development. ( 1st ed.) New
Delhi: Deep & Deep Publishing Pvt. Ltd.

\ ]
%&ERENCE BOOKS:

John Bratton and Jeffrey Gold. 2003. Human Resource Management. Palgrave,
Macmillan.

2. C.B.Gupta, 2003. Human Resource Management. (34 ed.) New Delhi: S.Chand&
Company Ltd.

3. David A. Decenzo and Stephen P. Robbins. 1989. Personnel/Human Resource
Management. (374 ed.) New Delhi: Prentice-Hall of India.

@



BATCH | 2015

SEMESTER — | MODERN BUSINESS LEGISLATION - PCM704

Unit-1: [18 Hrs]
CONSUMER PROTECTION ACT,1986 :Introduction - Objectives - The Central
Consumer Protection council- Meetings of |the Central Council - The State Consumer
Protection Councils - Consumer Disputes Redressal Agencies - Procedure \
Admission of Complaint - Powers of the District Forum.

Unit-2:

PATENT ACT :Conceptual understanding of patents, copyrights, t rks and
designs.

Unit-3: [18 Hrs]
INFORMATION TECHNOLOGY ACT, 2000: Introducti - inition - Digital
signature - Power of Central Government to make rul£ regarding digital signature -
attribution, Acknowledgement and Dispatch of Electron ords.

Unit-4:

\ [18 Hrs]
FEMA ACT, 1999: Introduction - Authorized ‘de: Money changers-Restriction on
Dealing in Foreign Exchange - Foreig a@ to secure RBI's Prior permission for
doing business in India \

Unit-5: [18 Hrs]

SEBI ACT, 1992: Introduction ablishment Functions of SEBI Collective
ManagementInvestment Scheme -"Registration of Stock Brokers, Sub-Brokers - SEBI
Guidelines on Capital i %Corporate Governance (- Code of Conduct - Audit

Committee - Pow unctions - Disclosures - Management Discussion and

Analysis Report.)

TEXT BOOKS

1. V.Kuben 22007. Legal Aspects of Business. Chennai: Spitech Publications.

2. N D.l@ 8th revised edition. 2005.Elements of Mercantile Law.New Delhi:
S. Sons.

3. Dr. S. Sankaran. Business Environment. Chennai. Margham Publications.
Q@Tuisian. Business Laws. New Delhi: Tata, McGraw Hill Publications.
. “Corporate Laws. January 2004. Chennai: Sri Vekateswara Publications.
%FERENCE BOOKS:

1. N.D.Kapoor. Elements of company Law. New Delhi: S.Chand&sons.

2. M.V.Dhandapani. Business Laws. New Delhi: S.Chand&sons.

3. Francis Cherunilam. 2003. Business Environment. New Delhi: Himalaya

Publications.
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SEMESTER -1 MANAGERIAL ECONOMICS -EPCM705

Unit—1

Introduction : Functions — Decision making in besis — scope of managerial economic ory‘
applied to business economics. K

experiments — statistical methods.

Unit — 2 0
Demand Forecasting : Meaning — purpose — technigsesvey methodsz rr%\ludies &
Unit— 3

Capital Budgeting : Pre-requisite of capital budugpt- dem !@tal investment criteria &
decisions — different methods.

Unit—4

Theory of Product Pricing: Cost function — rev equmbnum of the firm — Break —
even analysis — Objectives of the f|rm

Unit—5

Linear Programming : Formulat(n o@ar prograimgnproblems — graphical solution —

simplex method.

Text Books:

1. Vaishnavy &QQA@H Managerial Economics.
RefeEs:
0

1. Dominic Salvatore — Managerial Economics.

c Cauvery — Managerial Economics.
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SEMESTER - I FINANCIAL MANAGEMENT -PCM806S

[18 Hrs]

UNIT — 1
Financial Management — Evolution of financial Mgement — Nature — %}?
Financial management — Profit Maximization & Weadllaximization — risks — ﬁ Trade

off — Financial Manager’s role. \
e
UNIT = I b
Cost of capital — Significance — Classificatioﬁ)eterminati:néverage — Operating —

Financial — Combined — Capital Structure TheorieNet Inco roach — Net Operation
Income Approach — Modigliani — Miller Approach.

[20 Hrs]
UNIT I

Working Capital — meaning — efir@%portam‘é working Capital — Simple
problems. \
0 [16 Hrs]

UNIT = IV
Dividend Policie\— %ors Affecting Dividend Ryl — Dividend decision Types —
Dividend Relevance— Irreleva

Bonus Issues. %
Q [ 18 Hrs]
UNIT - IV
T

@hs of capital budgeting — Capital budggtinobjectives of capital budgeting —
importa capital budgeting — factors influergcicapital expenditure decisions — types of

e — Walter & GordeiModel — Bonus Shares — Guidelines on

%)!:‘Iexpenditure — methods of capital budgetipgly back method — accounting rate of return
d — discounted cash flow method — N.P.V methdtofitability index method — I.R.R.

ethod — capital rationing .




BATCH | 2015

TEXT BOOKS:

=

C.)

O
"

1. M.Y. Khan & P.K. lain — “Financial Management TeRtoblems & Cases “"5Edition,

Tata McGraw Hill Publishing Co.Ltd, New Delhi. N

. I.M. Pandey — “Financial Management™ &d Vikas Publishing House FG& New

Delhi.

. Prasanna Chandra — “Financial Managemen?’ E4., Tata ME% Publishing

Co.Ltd, - New Delhi. 1999. t

REFERENCES :

S.C. Kuhhal - “Financial Management” An Analyticaind Conceptual Approach”
Chaitanya Publishing House, - Allahabad.

Dr. S.N. Maheshwari -“Financial Mana : —}ip'rias & Practices” 8 ED sultan
chand & Sons — Educational Pu 'sh@ elBid20

James C.Van Horne, John M.% , Jr. - “Fundaate of Financial Management”
9" ED., Prentice — Hall o di@ d, New DelhiP96.

S.S. Srivastava and R.Adev — “Management & Kbwimig of Industrial Sickness”

Concept of Publiﬂn%mpany, 1986.

A.C. Shapiro @r orporate Finance” MacmilRublishing Company, 1991.

R




BATCH | 2015

SEMESTER - Il ENTREPRENEURIAL DEVELOPMENT -PCM807S

Objectives:

To provide an introduction to entrepreneurship ésidevelopment process. environment and
current scenario in India. It also enables theesttitb learn about project formulation, appraisal,
financial and implementations. ]

Unit-1 [20 Hrs]
Entrepreneur- Concept Characteristics, Nature mupeitance of entrepreneur - Entrepreneur vs.
professional manager - Women entrepreneurs.

Unit-2 [20 Hrs]
Entrepreneurship and environment-Policies goveraimgepreneurs, entrepreneurial
development programmes - Institutions for - eneapurship development, Entrepreneurship
development in other countries.

Unit-3 [15 Hrs]
Role of constancy organisations - Role of finantiatitutions -Bank finance to entrepreneurs
Entrepreneurship development: Role of developmaahtial institutions.

Unit-4 [20 Hrs]
Concept of project and classification of projed@ritfication project formulation - project report
- project design - project appraisal - profitagitppraisal - project planning - social cost benefi
analysis - financial analysis and project financing

Unit-5 [15 Hrs]
Ratio analysis - Investment process; Break evelysisa Profitability analysis - Budget and
planning process, applicability of the factories.Ac

Text Books:

1. Vasanth Desai. 200Bynamics of Entrepreneurial Development & Manageméiew
Delhi: Hima Publishing House.

2. Dr.C.B. Dr.M.P.Srinivasaintreprenuerial developmentNew Delhi: S.chand
Publication

3. Jayashree SuresBntreprenuerial developmer{t2™ ed.)Chennai: Margham publications.
4. Dr.C.B.Gupta & Dr. S.S.Khanka. 200Bntrepreneurship & small Business management.
«.» New Delhi: S.chand Publications.

‘5. Jaswer Singh Saintntrepreneurship developmertiew Delhi: Deep andDeep Publications.
g
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SEMESTER — Il PROJECT MANAGEMENT - PCM808S

Unit-1 [18 Hrs]
Introduction to Project Management - Concept aratatteristics of Project — Classification of
projects - importance of project management, pta@aganizational Structure, project life le
— tools and techniques for project management,.

Unit-2 6@
Project management: Sources of business ideaed®@assifications - Ident'f%

i
formulation and design. Project Manager - Role msgonsibilities - Quali 'e% ject

developing a high performance project team, prdgsomn pitfalls. ject Report — concept and
importance - Contents of Project Report - Reasonfaflure roject Reports - precautions in
preparing project Report - Model Project Report.

Manager.
Unit-3 é [19 Hrs]
Managing Project Teams: Team development protess) bé:’ld% ss, stages in

Unit-4 \ [19 Hrs]
Project Appraisal - meaning - Technical, Finan%mic, Managerial and Social Feasibility

Analysis. Project Coordination and Control dination - Importance of meetings
and Communication.

Unit-5 [18 Hrs]
Project monitoring - Process of monit - Profgontrol - Steps in Control tasks lists -
Progress report - follow-up. New s in ProMahagement. Project Closure/ Termination:

Meaning of closure/ ternﬂn on, project audit @es, termination steps, final closure.

Text Books:
1. S.ChoudhuryProj anagement(9" ed.). New Delhi: Tata McGrew — Hill Publishing

Company Lt
2. P. Gopalak V.E.Ramamoorthy. 19P8oject ManagementNew Delhi: Tata
McGraw blishing Company Ltd.

3. P.K.Joy Total Project Managemenfupdated ed.) the Indian context reprinted 1998.
Che %1 : MACMILLAN INDIA LTD.
4. P.C.K.Rao. 2005roject Management & Contro{2™ ed.) New Delhi: Sultan Chand &

.) New Delhi.Tata McGraw — Hill Publishing Compa_td.
ference Books:
1. Vasanth Desai. 200hynamics of Entrepreneurial Development & Managemidaw
Delhi: Himalaya Publishing House.
2. Dr.C.B.Guptha & Dr.M.P.Srinivasaintreprenuerial developmeniNew Delhi: S.chand
Publications.
3. Jayashree SuresBntreprenuerial developmef2™ ed.)Chennai: Margham publications.

Sons:
c &&r&sanna ChandrBroject — Preparation, Appraisal, Budjeting and lleypentation. (3
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SEMESTER — Il ADVANCED FINANCIAL ACCOUNTING -PCM809T

Objectives:
Learning of Company Accounting & Procedure to pregdhe different types of accounts.

Unit—1 [18 Hrs] ®
Issue of equity shares — Issue of shares at Premilssue of shares at discount — C @ars
and calls in advance — Under Subscription and Quésscription — Forfeiture of sh

Reissue of Forfeited shares — Issue of Debentures.

Unit — 2 rs]
Redemption of preference shares-Introduction-pronisf the companie panies
amendment Act-1988 and companies Act-1996. Implinaif sectio A of companies
Act- minimum fresh issue of shares only.

Unit — 3 Q [18 Hrs]

Profit prior to incorporation — Treatment of pradit loss to in ation — Relevance of “Date
of certificate to commence. Business” — Methodaswfertaining profit or loss to incorporations-
Basis of Apportionment of Expenses-steps involve rt"ning pre and post incorporation
profits.

Unit — 4 z;‘% [18 Hrs]
Accounts of banking companies —Reb% sted —Preparations of profits and loss

Account and Balance sheet. new for@ imple lerob).

Unit—5 ( | [18 Hrs]
Accounts of holding Companies companies Ingjdinly — Including Inter-companies
holdings Minority Interest.— of control-Elinaitions of common Transition-Unrealized

profits — Consolidated Balanc eet. (Simple Frob)

Text Books:
1.R.L.Gupta & my. 2004dvanced AccountingNew Delhi: Sultan Chand Sons.
2. T.S. Redd . 200& orporate AccountingChennai — 17: Margham
Publicationsgj

3.M.C.S T.S.Grewal, S.Chand & Co Ltd.,2@@vanced Accounting.S.Chand

Com
4.R.S. I, Baghavathi, S.Uma. 20@dvanced Accounting Vol — INew Delhi:

Chand & Company Ltd.
( .S.PJaina, K.L.Narang, 2002orporate AccountingNew Delhi. Kalyani Publications.

ference Books:
1. Oxford University Press. 2008dvanced AccountingNew Delhi: Hrishikesh Chakrabarthy.
2.Dr.S.N. Maheshwari & Dr.S.K. Maheshwari. 2088vanced Accountiny/ikas Publishing
House Pvt. Ltd.
3.A. Mukherjee & M. Hanif. 200Modern Accounting Vol. IINew Delhi: Tata McGraw Hill
Publishing Company.
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SEMESTER — 1l  BUSINESS ENVIRONMENT AND POLICY - EPCM810S

Unit | Introduction 15 HRS

Definition and scope of econometrics; The methogplaf econometric research; Specification
and estimation of an econometric model; Basic cptscef estimation; Desirable properti fo
estimators; Unbiased, efficiency,consistency arfficgency.

Unit Il Simple Regression Analysis and TheoreticaDistribution @

Statistical vsdeterministic relationships; Corrglatand regression; Coeffi termination;
Estimation of an equation; Theoretical frequenctriiution and applicati
binomial,poisson and normal; Testing of hypotheEige-1 and Type-
Tests based on Z, t and X2 (Chi-square) statistics. Q

Standard errors,

Unit Il Estimation Theory 20 HRS

Ordinary least squares(OLS) method — Assumptioasis&Markov Theorem; Testing of
regression coefficient; Test for regression as alwh@ici\nt of determination, F-Test.

Unit IV Problems in OLS Estimation % 20 HRS
Problems of heterosedasticity; Auto C XQ&MU inearity- their consequences, tests and
remedies. g

Unit V Lag Models and Summary Va es 20 HRS

Lags in econometric mo@l%cepts, Koyck maddettial adjustment and adaptive

expectation models; Summary variables; qualitadat; seasonal analysis; use of dummy
variables for pooled ; proxy variable- concepd uses.

Text Books:

1.Guijarati, %asic Econometri¢$ Bdition, McGraw Hill, New Delhi.

2.Kois. A. 1997, Theory of Econometric¥,Bition, The Macmillan Press
Ha

Ltd., shire.

Kfe’ronce:
Alfa Chaun — Basic Econometrics.

2. Mehta and Madan — Mathematical Economics.




